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DefinitionDefinition

MarketingMarketing isis defineddefined asas thethe widewide rangerange ofof
activitiesactivities involvedinvolved inin makingmaking suresure thatthat youyou
continuecontinue toto meetmeet thethe needsneeds ofof youryour
customerscustomers whilewhile gettinggetting valuevalue inin returnreturn..customerscustomers whilewhile gettinggetting valuevalue inin returnreturn..
ThereforeTherefore MarketingMarketing isis responsibleresponsible forfor
connectingconnecting customerscustomers toto productsproducts..



Marketing MixMarketing Mix

TheThe termterm marketingmarketing mixmix refersrefers toto thethe
primaryprimary elementselements thatthat mustmust bebe attendedattended toto
inin orderorder toto properlyproperly marketmarket aa productproduct oror
serviceservice.. AlsoAlso knownknown asas TheThe 44 PsPs ofofserviceservice.. AlsoAlso knownknown asas TheThe 44 PsPs ofof

MarketingMarketing,, thethe marketingmarketing mixmix isis aa veryvery
usefuluseful guidelineguideline forfor understandingunderstanding thethe
fundamentalsfundamentals ofof whatwhat makesmakes aa goodgood
marketingmarketing campaigncampaign..



The 4 P’sThe 4 P’s

The four P’s or Marketing Mix The four P’s or Marketing Mix allows you allows you 
to combine all the marketing tools in to combine all the marketing tools in 
order to sell your product. They are:order to sell your product. They are:

ProductProductProductProduct

PricePrice

PlacePlace

PromotionPromotion



ProductProduct

AA tangibletangible objectobject oror anan intangibleintangible serviceservice
thatthat isis massmass producedproduced oror manufacturedmanufactured onon
aa largelarge scalescale withwith aa specificspecific volumevolume ofof
unitsunits.. IntangibleIntangible productsproducts areare oftenoften serviceservice
basedbased likelike thethe serviceservice ofof GMCGMC toto farmers,farmers,basedbased likelike thethe serviceservice ofof GMCGMC toto farmers,farmers,
exportersexporters etcetc.. TypicalTypical examplesexamples ofof aa massmass
producedproduced tangibletangible objectobject areare tractorstractors andand
gardengarden forksforks..



PricePrice

TheThe priceprice isis thethe amountamount aa customercustomer payspays
forfor thethe productproduct.. ItIt isis determineddetermined byby aa
numbernumber ofof factorsfactors includingincluding marketmarket share,share,
competition,competition, materialmaterial costs,costs, productproductcompetition,competition, materialmaterial costs,costs, productproduct
identityidentity andand thethe customer'scustomer's perceivedperceived
valuevalue ofof thethe productproduct.. TheThe businessbusiness maymay
increaseincrease oror decreasedecrease thethe priceprice ofof productproduct ifif
otherother stores/farmersstores/farmers havehave thethe samesame
productproduct..



Place (Distribution)Place (Distribution)

ThisThis termterm reallyreally refersrefers toto anyany wayway thatthat thethe
customercustomer cancan obtainobtain aa productproduct oror receivereceive aa
serviceservice.. ProvisionProvision ofof aa productproduct oror serviceservice
cancan occuroccur viavia anyany numbernumber ofof distributiondistribution
channels,channels, suchsuch asas atat thethe marketmarket oror throughthroughchannels,channels, suchsuch asas atat thethe marketmarket oror throughthrough
househouse toto househouse deliverydelivery.. TheThe easeease andand
optionsoptions throughthrough whichwhich youyou cancan makemake youryour
productproduct oror serviceservice availableavailable toto youryour
customerscustomers willwill havehave anan effecteffect onon youryour
salessales volumevolume..



PromotionPromotion

PromotionPromotion isis anyany methodmethod youyou useuse forfor gettinggetting
peoplepeople toto knowknow moremore aboutabout youryour productproduct oror
serviceservice.. Advertising,Advertising, publicpublic relations,relations, pointpoint--ofof--
salesale displays,displays, andand wordword--ofof--mouthmouth promotionpromotion areare
allall traditionaltraditional waysways forfor promotingpromoting aa productproduct..
PromotionPromotion cancan bebe seenseen asas aa wayway ofof closingclosing thethePromotionPromotion cancan bebe seenseen asas aa wayway ofof closingclosing thethe
informationinformation gapgap betweenbetween wouldwould--bebe sellerssellers andand
wouldwould--bebe buyersbuyers.. YourYour choicechoice ofof aa promotionalpromotional
strategystrategy willwill bebe dependentdependent uponupon youryour budget,budget,
thethe typetype ofof productproduct oror serviceservice youyou areare selling,selling,
andand availabilityavailability ofof saidsaid promotionalpromotional vehiclevehicle..



A Summary Table of the Marketing MixA Summary Table of the Marketing Mix

The following table summarizes the marketing mix decisions, The following table summarizes the marketing mix decisions, 
including a list of some of the aspects of each of the 4Ps.including a list of some of the aspects of each of the 4Ps.

ProductProduct Price Price PlacePlace PromotionPromotion

Functionality Functionality List PriceList Price Channel Channel 

MembersMembers

AdvertisingAdvertising

AppearanceAppearance DiscountsDiscounts Channel Channel 
MotivationMotivation

Personal SellingPersonal Selling

QualityQuality AllowanceAllowance Market CoverageMarket Coverage Public relationsPublic relations

PackagingPackaging FinancingFinancing LocationsLocations MessageMessage

Brand Brand Leasing OptionsLeasing Options LogisticsLogistics MediaMedia


