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FooD AND NUTRITION . -
SECURITY STRATEGY FOR e, oy AVELNEN|
GUYANA ke

M inister of Agriculture Robert Pe
saud has made an appeal to A
cultural Stakeholders including farme|
processors, distributors and exporters

conduct activities in the Agriculture s
tor; making it a world-class model an

larger contributor to national prospe
and opportunities. Minister Persaud urged patronsnbrace the Gro

More Food Campaign. He stated this would not ontyrgase food prrT-

duction, but reduces food prices which in turn wilogustain food al
nutrition security in Guyana

Minister Persaud was at the time delivering thdueaaddress at the

launch of Guyana’s Food and Nutrition Security t®igg, in the com
pound of the Agriculture Ministry on Saturday™M&ctober 2011.
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NEW FOOD SAFETY MOD-
ERNIZATION ACT - IM-
PACT ON EXPORTERS

he New Food Safety Modernizati

Act (FSMA) has a significant focl
on improving the safety of impornt
food to the United States of Ameri
Following a number of food-borne
ness outbreaks in recent years, so
which were traced to foreign sources,

U.S. government has turned its atten

legislation raises the bar for entry of producbitite U.S. with addition
minimum requirements and the ability to requiretifieations for certai
types of imported food. Exporters to the U.S. fatr&t new governme
oversight from this recently passed food-safetly GBbmpanies that expd

to food importers and foreign producers of food WoB. consumers. T}e

food tothe U.S. will also face several new requests that could transform

their operations.
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About this

Newsletter

This newsletter is a quar-
terly bulletin of the Guyana
Marketing Corporation. It
provides information and
market intelligence in non-
traditional agricultural pro-
duce for the local and ex-
port markets. The newslet-
ter is aimed at strengthen-
ing the information base of
our farmers, agribusinesses
and other stakeholders.

Increasing the Export of Non-Traditional Agriculture Produce




The launch was meant to coincide with the eve ofldMeéood Day, which was observed|on
Sunday 18 October 2011 under the theme of the United Natléosd and Agriculture Of
ganization, Food Prices: from Crisis to Stability

The Ministry of Agriculture has been aggressivetividg the food nutrition and security i
tiative and has recently undertaken the draftinga dfood and Nutrition Security Ten Year
Strategy document. Given the varying dimensiondoold security and nutrition security a
collaborative effort between the miniseries and NEG®WIth specific mandates in these areas
was necessary. It should be noted that many ambitee food security plan are already being
implemented. The Food and Nutrition Security TearY8trategy offers opportunities fof a
wider range of national stakeholders to play a nmgogninent role in combating hunger and
food insecurity.

Schematic Presentation of Strategy Framework- Overall Goal, Goals & Objectives

Overall Goal:
To improve the health and well-being of all persons living in Guyana
through enhance Food and Nutrition Security

l l

GOAL 2 GOAL 3
To Promote Information, Education and Promote increased institutional
Communication | Dissemin ation systems for coordination and functioning for
use and consumption of healthy foods for improved food and nutrition secu-
increased nutrition of all Guyanese and rity.

especially vulnerable groups

l l

OBJECTIVES OBJECTIVES
1. Toassue foodsakty andquality contol 1.  To establish effectve mechansms
through the inroduction ofappropriae to facilitae inter-sectoral dialogue
institutional and kegisktive framewak. on critcal issues impacting food

o and nutrition security;
2.  To promote hygieric and safe food prac-

tices and by food pracessors, food han- 2. To improve knowledge base of
dlers and consumers food security concepts and issues
increased at senor public sector
and relevant civic aganization and
non-governmental organizations
levdls;

3.  Toimprove dietary andnutritiorel practces
at the household kevel (induding proper
dietary maerral andchildcare practices)

3.  To establish effective coadinating
of programmes and montoring
mecharnisns.




whether there is enough food for all the people
the time, and whether it was enough for healthy
ing. Mr. Jean went on to add that Guyana has a

but also the needs of the region, because of its |- -
ral endowment of abundant land and water. ‘

Bobby Gossai, an analyst in the Ministry of A¢

experiences and to not be complacent.

culture, disclosed that work on the strategy bema@nyear ago, and consultations began back
in January. Mr. Gossai urged Agricultural stakekoddto pay attention to what is happening
worldwide with food prices. He said this strategguld be monitored and reinforced with a
view to ensuring that its outlines are delivered.
«5] 23R8 %% Additionally, Minister Persaud indicated that
_ - _ .~ "llthis ten-year strategy is aimed at stimulating
A W "W @ W (greater food security, while increasing fgod
e ¥ 4. "R (production, is a proactive plan that is diregted
gl i_jj! at improving the food situation of a country
& o s i |and its populace. It targets specifically popula-
R e - tions that are faced with food insecurity. Min-
ﬁ ‘—= ister Persaud went on to state that while Gov-
; pemmll TEEEE o f LR ernment has succeeded in eradicating hunpger,
despite the constraints it oftentimes faced;|it is
one of a few countries within Latin Amereilf/a
and the Caribbean that can boast of achigving
_the Millennium Development goal (MDG), [of
eradicating hunger.
He added that while this has been achieved, mgortant that society be reminded of past
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. IMPACT ONEXPORTERS

Under the FSMA, passed in January, all entities|f
are producing, handling, transporting, exporti

importing or distributing food to the U.S. must p,le
test and document their food safety controls tg ...
sure that they not only meet the FSMA but all ot- - |
FDA requirements. Newmporter verification re ___

quirementsplace the accountability for the safety) s
food on importers. However, FSMA also allows | .—*-':-..lr
creation of a program to enable expedited entry@e= ==
those who have proven compliance with U.S. [ f
and regulations.

One of the most noteworthy requirements is thegait

e s csuwwrmmmasa
companies to conduct a risk analysis of the faed
and plants to minimize and prevent the occurretic@ny hazardous material from entering into thedpoo.

Moreover, the new law grants the FDA legal accessotmpany records, such as the food safety ptamde
and supply system documents.

Minimum Requirements for Entry

Several provisions in FSMA raise the standardsaforegistered facilitiegdomestic and foreignjand thes
will become an important hurdle when it comes tpagting food to the U.S. Foreign facilities thabpuce
manufacture, hold, pack or distribute food will kaw comply with registration requirements, incexh$).S
FDA access to records, conducting hazard analyslsiraplementing preventive controls, performan@nst
dards, implementing product tracking systems amdeased recordkeeping provisions, and impleme
mitigation strategies for intentional adulteratidinwill be important for exporters to understarmkse ne
requirements for registered facilities as they faile additional accountability for ensuring theesaof food
they export tothe U.S. under FSMA.

Additional considerations

In addition to paying fees to cover recall ordend @articipate in the voluntary qualified imporfarogram
the new legislation gives FDA the authority to ecilfees to cover reinspection-related costs fgriporter
that requires a second visit from FDA following esspection. FSMA also includes changes to the at
prior notice. Within 180 days of enactment, imposteill be required to disclose to FDA if the footfered
for import was refused by any other county as pfathe prior notice requirements.

While the certification requirement is already épdclocal exporters should closely monitor thelengenta:
tion of the legislation. FDA has signaled that iempéntation of the legislation will be a collabovatproces
with industry. Staying ahead of the changes wililportant — as regulations and programs are deweels
local exporters should be making changes to enbesewill be able to participate in the new progsaamd
take advantage of tli&reen Lane” as soon as possible.

Click here for additional information on the New Food S afety Modernization Act
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he Government of Guyar: ==

through the Ministry of Agri
culture in collaboration with Le ..
parkan and in conjunction wit -
USAID/ Supply Chain Manag( 3
ment System, former Preside *&
Bush’s Emergency Plan for AIC-_
Relef (PEPFAR) and USAID
Guyana Trade & Investment S
port commissioned Guyana’s fi
modern cold-storage facility at tt
main port of entry, the Cheddi &
gan International Airport.
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This state of the Art cold storar~
facility’s operating procedure
were established with the expor.
in mind. The facilty reduces [

time between flight check-in ara
departure more importantly it increases the siielbf perishable cargo including fresh fruits and

vegetables by ensuring that the cold chain is asitduring the exportation process. The fagility
comprises five storage containers - four 40ft anthgle 20ft.

|

Some other pertinent features of this facility urte:
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oo AGRICULTURAL COLD STORAGE FACILITY
= - A;—GHDDLJWTEBNAW AIRPORT - —
IS going on a passenger or cargo carrier. 1, - -
porters could also cumulatively store it "\__‘ P Y
at the facility and then shipped them off. | | . > e
il HINIEEL AT "] Loa ] INIEEE
"y : . S L] |- =, PRI A8
Additionally, this facility will significantly lf"ii ii= TR ﬂ iii“ii
assist in improving the Post Harvest I\/“n — smm—.I1 111} 1IN0 5
agement of Non-traditional Agricultu .H !,rl=3 - = !HH!!
commodities since it compliments the ¢ |11 IS B ___ESS | HHed e o
Storage Facilties offered by the Guy_ﬂ!! H!'HH
Marketing Corporation at both of their Agr E 11 _l!lr -!In
T
il ) |l

REFRIGERATED
TRUCKING SERVICE

The Ministry of Agriculture through the Guyana
Marketing Corporation introduces a new Refriger-
ated Trucking Service to provide farmers and ex-
porters with the required tran sport for their pro-
duce from one location to another.

MARKET & ENTERPRISE
INFORMATION SYSTEM

A useful resource for doing business with and from
Guyana, inthe non-traditional agricultural sector:

fresh fruits & vegetables and processed
agricultural products.

Farmers, agro-processors, exporters and other
agri-business investors, will find this website aaful

resource for information on proper post harvest

handling, packaging, marketing and exporting.

Www.newgmec.com

L

For More Information contact The Guyana Marketing Corporation

Tel: (592) 226-8255 ; 227-1630,

225-5429, Fax: 227-41 14




The Guyana Marketing Corporation being cognizartheffact that attracting and securing hew
and innovative markets for local Agro-processedlpeds is vital for the development of the Igcal
Agro-Processing Industry. It is of paramount impacte that local Agro-Processors develop the
ability to maintain markets for their line of prast This is achieved through careful assessment
of the marketing opportunities and target marketsAlgro-processed products through intelli-
gence gathering of consumers and Competitors. Heneritical service that is provided by the
Guyana Marketing Corporation is the collaboratiothvsétakeholders including farmers, in the
development of Agri-Businesses to realize thelrdatential.

Members of the association were trained in pertideaas including marketing, packaging and
labeling, as well as food safety. Technical supfarrthis training was facilitated by the VSO and
the New Guyana Marketing Corporation. This Assamiatvas established in January of 2002
with a mission that states, “Creating meaningfuperyment for women in our community, im-
proving their skills, knowledge and income to atié® poverty”. The main activities of this com-

pany include processing of fresh agricultural

products such as Carambola, cashew, peppers,
mangoes and cherries to produce preserved

fruits, Seasoning Sauces, Pepper Sauces, |etc.

il . 0

._:!‘“H In a direct effort to not only link but secure
new markets for the Pomeroon Line of priod-

ucts marketing officers attached to GMC|ar-

ranged meetings with the managers of| the
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Best could provide a continuous supply of
Pomeroon line shelf space would not be a
lem.

Further, Ms. Best expressed thanks to GMC
stated how impressed she was with the sn
and organized way their entire trip to Georget
was executed. She went on to state that the| -
keting Officer who organized the meetings
present throughout the entire trip; “He eve
ganized meetings with several stall owners
venders in the local markets for us and they
wanted to buy our products.” Ms. Best went o
state, “The Pomeroon Brand could now be fc




I n this quarters edition of Agro-Processing Techyple will continue to focus on the Crqps
selected by the Ministry of Agriculture’s Agriculie Diversification Strategy. The four crops

selected under the administration’s Agriculturatddsification Strategy as you know are pingap-
ples, peppers, pumpkins and plantains also knowheadP’s. The 4P’s have been identified to

have great potential for cultivation and exportathwill lead diversification in Guyana.

In this article, we will be focusing GADDING VALUE TO PUMPKINS. Pumpkins are gromn

commercially for local consumption and for expdite main Regions of production are Region
3 & 4. Other Regions producing Pumpkins are 1, & 6.

PUMPKIN JAM

OJ

Peel, remove seeds and cut Pumpkin ints

%

Pumpkin Sugar 2.27Kg cubes
Bring Water to a boil then add Pumpkin
SUgan 1.6Kg cubes, boll until tender
Add sugar with spices, stirring continuou
Water 265ml until sugar dissolves and the mixture is
creamy
: : Add Lime juice and stir frequently until a
LlE - LEE 2Z3(l jam like viscosity is obtained
_ Allow to cool, then pack in sterilize jars/
Spices g [H2ve; containers
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The Ministry of Agriculture Through the Guyalgs j -~

Marketing Corporation is placing significant emphasn|; 4 "

the development of more strategies that will preve £ o o e e
farmers with better marketing information to incgeanotj.
only production, but productivity and agricultuua&port
from Guyana. One of these strategies is the impneve &
of an existing detailed Farmers Database that wbukt R S
comprehensive amounts of Production Data mclucﬁlrhlg__ ; s documen
contact details for farmers, Crops under cultivati
Intended date of Harvest, Expected production, etc.

Additionally, this data would be of significant impance;{*&?
to GMC since it informs the agency on the typesropss .
available, amount and locations, hence enabling:
Corporation to better advice buyers and cr
supplementary market linkages with farmers and rca
producers.

Recently Marketing Officers attached to GMC visitbeé
Parika Back, Ruby and Laluini areas in a direcoréffo-
document the Production data of the Cash Crop Fangk
During these visits Marketing Officers had firstnhf
exposure as to the state of production in thesgecdise -
areas. Additionally, farmers were encouraged te-taik o
more market-driven approach with regard to producsioE=se
that there will be guaranteed markets for theipsrd hey- s
were also urged to diversify and explore the catiibn of FeEears
other crops especially those which are in high deinaz '
the local and international markets.
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> R“‘OB N KEY TO BOOST EXPORTS —

The Ministry implemented numerous training prograesi+ « -
geared at increasing farmers’ capacity. Farmerse i
trained in areas including Marketing, Exportatiow &0s" .
Harvest Management of Crops. The effects of

trainings were evident when Marketing Officers teid -
Laluini. There farmers were seen using stack
collapsible plastic crates to transport their pomduFarmer =+

stated that the use of plastics crates signifigzamgtiuc
damages to their produce during transport enabiiag tc -
receive a better price for their produce. Accordinghes Gt e
farmers this knowledge was gained at one of thasklyis
Training sessions on Post harvest Management gs@nahe area

GUYANA MARKETING CORPORATION’S
AGRO-PACKAGING FACILITIES

These Agro-Packaging Facility are the only two appved packaging
facilities for fruits and vegetables in Guyana. Thee Packaging Houses
facilitate the processing of fresh fruits and vegables before exportation

ok 2k o ok ok ok ok o ok ok o ok ok ok ok e ok ok ok ok o ok ok e ok ke ok ok e ok ok oK ok e ok ok o ok ok ok o ok ok ok ok ok ok o ok ok ok ok ok ok ok ok ok ok ok ok

LOCATION 1 COST TO USE FACILITY LOCATION 2
Central Packaging Facility $- Guyanese Dollar Parika Agro Packaging Facility
National Exhibition 20ftContainer-$10,000.00 Mora, Parika
Complex, 40ftContainer-$13,500.00 (Behind the Neighborhood De-
Sophia Air shipment - $10,000.00 mocratic Council Office)
Tel.: 219-0085 Tel.:260-4983

For More Information contact The Guyana Marketing Corporation
Tel: (592) 226-8255 ; 227-1630, 225-5429, Fax: 22741 14
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;VERAG:E:R—ETAI"L PRICES FOR PRODUCE FOR OCTOBER N-QVEMB

— HE MAIN URBAN MARKETS

Root Crops
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Unil: Bourds Retail Stabroek Retail
lEerr et Ly [ Dec et P Dec
Cassawa g FAR.E >AR IO P FI0 Fi1F a7
Edda ¥ 150.33 141 142 85 130.17 125 58 11917
Ginger YT i BGZ B23. 17 65 B70ES TIDET
Swent Fotato g TaE.RT = PR5.57 4483 147 55 187467
¥arm L3 3B 59z A% G032 8.4 S08 S0 17
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Stabrock Retail

Oet N D et MG D=t
Lirue SSFAC 1517 AFAR 203 13.92 1639 .71
Orarige SFCAC 40.91 3Z0E 3235 37 32 21 Iz 92
Papaw S/EALC AZA.DE 411,97 ESEEE 274,57 321 a7 260E3
FImEEh LSFCAC 295 0% A0E. KT 300 T | 235 I8 2IE.30
Watermelan o 215,33 LG5 147 558 211 156 75 15171
Coconut - Ory SFEALC 55.36 55 5Z.5 227 50 58 5525
Coconut - Watar ZJEAC 120 120 1Z0 1z0| 120 12D




Agro— Marketer Newsletter

December, 2011

Volume 1, Issue 3

CONTACT US FOR MORE INFORMATION

Guyana Marketing Corporation
Regent St. & Shiv Chandrapaul Dr.
(formerly New Garden St)
Bourda, Georgetown.

Tel. No: 592-226-2219
592-226-8255

592-226-9599

592-227-1630
592-225-7808

Email: newgmc@networksgy.com

We’re on the Website at

WwWwW.newgmec.com
www .agriculture.gov.gy

Compiled and Edited by Hadoc Thompson
Contributing Team:
Marketing Officers of Guyana Marketing Corporation



