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Agriculture  Minister visits :

Parika Agro-Packaging : :

facility ,— s

Newly sworn in Minister within th :
Ministry of Agriculture Mr. Alli Baksh
in a deliberate effort to better acqug |
himself with the mandates and p|..2
grammes under the Agriculture Min|
try’s agenda, visited the Guyana M
keting Corporation's (GMC) Agr
Packaging Facility located at Pari
East Bank Essequibo on February 18, 2012.

This facility has the capacity to pack and proee39€00 Ibs of produce p
day and is an integral part of the Ministry of Agliure's “Grow Morg
Food” Campaign as it encourages proper preparatigmoduce after ha
vest. Additionally, GMC facilitates agro-processimgining for farmers t
build their capacity and enhance their develop maiitthe services at t
Ministry of Agriculture are linked and the Parikagid-packaging facility
was strategically placed at that locatiaddont'd on Pg. 2

Food Safety Modernization Act

-Summary of key changes impacting
fruit & vegetable industry

The FDA Food Safety Moderniza:
tion Act (FSMA), is the most :
sweeping reform of the U.S. food |§

to ensure the U.S. food supply is
safe by shifting the focus from re-g
sponding to contamination to pre-
venting it.
In the previous edition of The Agro-Marketer weked at the impact th
piece of Legislation had on Exporters. This editiatfocus mainly on th
key changes impacting the fruit and vegetable itrgus

In the first year since the FSMA was signed into, [&DA has made sig
nificant progress laying the foundation for a fosafety system that
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FOR PRODUCE

GUYSUCO COL-
RATE TO SUP-
LOCAL AGRO-
OCESSORS

About this Newsletter

SThis newsletter is a quarterly
2 bulletin of the Guyana M arket-
ing Corporation. It provides
information and market intelli-
- gence in non- traditional agri-
Scultural produce for the local

grounded in prevention from farm-to-table. The stysupport and actijeand export markets. The news-

engagement from industry, consumers and governparthers have ir
formed the agency's thinking and actions. The FBAanfident that th
implementation of this law, and strong collabomatwith its partners, wi

_letter is aimed at strengthen-
ing the information base of our
farmers, agribusinesses and
other stakeholders.

reduce the risk of food borne iliness and will ee<tiont’d on Pg. 3

Increasing the Export of Non-Traditional Agriculture Produce




between the Parika Stelling and the area’s ma
since it allows for easy access for farmers tre

FLLERERCINELLIT

e - , e : porting their produce via the Essequibo River.

_|in the process of being extended to better ac
modate processing of non-traditional agricul

assistance to farmers using the means an
sources that are available to visit their farms
offer assistance.

of farm lands in non - traditional crops and farsnare encouraged to grow more as government haglp

them with the necessary capacities to do so suobeals and access to loans... what we are tryingtis tb
encourage farmers to grow more and provide bedtditfes, not only a packaging plant but also nlage and

irrigation which has been improving

over the years,” Minister Baksh sg H '

He further stated that government
- r
‘ k‘;l ‘q‘

not only investing through the n¢

GMC to upgrade the facility but is al
looking for partnerships with both
cal and foreign farmerg

“We already have partnership with
farmers of Parika...we are establishj

partnership with an individual enti
from Trinidad which would see the ¢

pansion of this facility...we |deaII
prefer to have partnerships with log
who produce on a large scale for §
portation,” Minister Baksh said.

7
{

Minister Baksh has already visited f{
Central Packaging Facility located
the National Exhibition Comple
Sophia and held discussions with
facility’s Manager and an exporter.

During the visit, Minister Baksh held discussi
with the GMC’s General Manager; Nizam Has
on the way forward for the facility as it is curtlgr

Iom-
ure
produce. The minister reiterated that the new C
= has been doing an implausible job of provitling

INS-

DNS
5an

MC

re-
and

“Right here in Parika there are thousands ofj’cres
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= = Food Safety Modernization Act
~ “-Summary, of key changes impacting fruit-& vegetable industry—

the overall safety of foods both domestic and ingar For imported foodg,
the primary difference under the new law is that,the first time, importefs

of fruits and vegetables will be specifically recpa to have a program to ver-
ify that the food products they are bringing inbe J.S. are safe.

Increased Authority
Because a high percentage of some foods such m®demd fresh fruits and
vegetables served in U.S. households and restauesatimported, the la
gives FDA new authority to hold imported foods be same standards as ¢o-
mestic foods. This authority includes:

» Importer accountability —For the first time, importers have an explicit
responsibility to verify that their foreign suppsehave adequate controlsjin
place to ensure that the food they produce is safe.

* Third-party certification —It establishes a program through which qtrli-
fied third parties can certify that foreign fooctifdies comply with U.S. foo

safety standards. This certification may be usethtiitate the entry of im-
ports.

» Certification for high-risk foods —FDA has the authority to require that importeddsahat are at high
risk of contamination have a credible third-pargytification or other assurance of compliance asralition
of entry into the U.S. The “third party” could b@avate company or a governmental entity.

* Voluntary qualified importer program —FDA must establish a voluntary program for impostehat
provides for expedited review and entry of foodsf
participating importers. Eligibility is limited t{
among other things, importers offering food frono '
gram-certified facilities.

e Authority to deny entry—FDA can refuse t
entry of food into the U.S. from a foreign faqil
if the agency is denied inspection access b |

facility or the country in which the facility is ¢
cated.

Inspections Abroad
The law also directs FDA to develop a plan to ext
the technical, scientific, and regulatory food &
capabilities of foreign governments and their in
tries. Part of the plan includes training foreigsvernments and food producers on U.S. food saéjyire-
ments.
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Reference Chart
Food Safety Modernization Act

Fruit e Requires import- | There are currently | Importers will need to de- [ Guidance and regula-
and ers to perform | N° specific require- | velop a program that verifies | tion 1 year after en-
Vegetable risk-based foreign ments for importers | its imported food meets all | actment. Final ruleis
Importers supplier verifica- of food to establish | US. food safety standards | effective 2 years after
tion to verify that [ @ Verification plan. | andis not adulterated. enactment.
imported food is | However,  food

produced in com- | brought into the

pliance with ap- [ US. must comply
plicable US. laws with all U.S. food

=nd is not adul- safety standards.
terated or mis-

branded.
® (Sec.301)
* Requires FDA to| This would be a | Importers who wished to Guidance 1 year after

establish a volun- | new program es- | participate in this program | enactment. Final pro-
tary qualified im- | tablished by FDA [ would be required to apply | gram 18 months after
porter program. | that would allow for | for participation with FDA. | enactment.
(Sec.107) expedited entry of [ To be eligible would require
foods by importers. | third-party certification, con-
sideration of a number of
factors related to food Safety
programs of the foreign s up-
plier, the country that the
food originates from, the
risk of intentional contami-
nation.

* Authorizes FDA to | Certification may be | This new authority poten- [ Upon enactment
require imported | required, based on tially gives FDA a great deal
food to have a | consideration’s, more leverage against im-
certification  of | including risk asso- | ported high risk foods. How
Compliance with ciated the type of FDA defines hlghnsk will .be
applicable re- food or its p|ace of | important, but will ||ke|y I'n'
quirements . origin, or a finding | clude those foods with a his-

(Sec.303) by FDA that the | tory of problems orcountries
Food safety system | that have consistently had

of the country of [ problems controlling the
origin is in ade- safety of exported foods.

quate.
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COLD CHAIN SERVICE

Transportation and Storage of Fruits & Vegetables & refrigerated environment is now easy with e yana Marketing Cor-
poration’sCold Chain Service. For safe and secure storage &rahsportation of your temperature-sensitive cargoontact the
Guyana Marketing Corporation; increasing the expaof Guyana’s non-traditional Agricultural Produce

TOCATTON 1 COST TO USE FACILITY TOCATION 2
Central Packaging Facility $- Guyanese Dollar Parika Agro Packaging Facility
National Exhibition 20ftContainer-$10,000.00 Mora, Parika
Complex, 40ftContainer-$13,500.00 (Behind the Neighborhood Bemaoc-

Sophia Air shipment - $10,000.00 ratic Cowuned DffTca)
Tel.: 219-0085 Tel.:260-4983

For More Information contact The Guyana Marketing Corporation
Tel: (592) 226-8255; 227-1630, 225-5429, Fax: 227-41 14
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EMrmsi&FRams:émmy converge with key siakeholderstdlsc 1SS frame wo!
f farme @H@ductlon Data- - .~—'

tion data for non-traditional agricultural crop
Guyana. Key stakeholders including Heads of
partments and their technical staff, Crop repoy’ -
the Bureau of Statistics and the Ministry of Fine
met with Minister of Agriculture Dr Leslie Ran-
sammy at the Ministry’s Boardroom, to discuss
Methodology for collecting this pertinent Data.

According to recent reports the Agriculture se
plays an important role in Guyana’s econom
accounts for approximately 21% of GDP, of which
other crops accounted for 24% of agriculture GDWelt as 1% percent of total export earn-
ings in 2010. Consequently, the methodology implet@d to collect this data must reflect
consistency and accuracy in order for agricultutei® contribution to national development
be recognized, and more importantly for propemirdations be made when necessary.

Recognizing the need for increased collaborationragrthe agencies within the Agri- Minis{ry
regarding the successful collection of productiatagdand following the meeting between |the
Minister of Agriculture and key stakeholders on ta3%, 2012, a new methodology for én-
hancing production statistics was agreed to be ttated. This was later followed up with a
meeting of technical personnel within the minisand the Bureau of Statistics on Marcl¥'23
2012.

Implementation of a new approach was discussecdepthd The two approach discussed in-
cluded the Proxy; going to the markets and Fullr&zetation; collecting data directly frclm

farm. However, both approaches posed a list oflafgds. This was agreed upon and| the
Guyana Marketing Corporation was tasked with deuelp a framework and coordinati
this inttiative.

g
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e et

?ma mmy conve rge with key siakeholde rs di

-r‘_ —

or the Ccollection arrj‘reré%éuctlon i —

the current constraints, there is need for sugmousing a proxy (alternative) approach.

sale or retail. The two approaches will be impleteérsimultaneously to take advantagep
the strengths and combat the weaknesses of the étvever, much needs to be do\r:\T
|

avoid double counting. Therefore, a technical grneitph the expertise within the ministry wijl

lead to a complementary system, where more meanimgbrmation will be acquired with
the available resources.

*¥%¥ ATTENTION*** ATTENTION***ATTENTION***

REFRIGERATED TRUCKING SERVICE
The Ministry of Agriculture through the Guyana Markting Corporation intro-
duces a new Refrigerated Trucking Service to praidrmers and exporters

with the required transport for their

- produce from one location to another.
= :

Implementing the two approaches (full enumeratioth proxy) simultaneously allows the ad-
vantages of one technique to overcome the disaagastof the other. This approach re¢og-
nizes that the best method to collect productioia ¢ato enumerate farms. However, given

These proxy methods of data collection involve aarihg interviews at the market, whole-

of
to
I

be established to have a system to validate tfeeatdat to ensure there is no overlap. This|will
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the non=traditional agricultural sector: fresh frus & vegetable
and processed- agricultural products. Farm CeSSOrs
exporters-and other-agri-business investo r% s web-
site a useful-resource for information on proper gioharvest
handling, packaging,. marketing.and exporting.

Daca] i 40 00ET harsest handirg

For More Information Contact The Guyana Marketing Corporation
Tel: (592) 226-8255 ;227-1630, 225-5429,Fax: 227-4114
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I n this quarters edition of Agro-Processing Technology we will continue to focus on the Crops

selected by the Ministry of Agriculture’s Agriculture Diversification Strategy. The four crops
selected under the administration’s Agricultural Diversification Strategy as you know are pineap-
ples, peppers, pumpkins and plantains also known as the 4P’s. The 4P’s have been identified to
have great potential for cultivation and export which will lead diversification in Guyana.

This article will focus on ADDING VALUE TO PINEAPPLES. Pineapples are grown commer-
cially for local consumption and for the export markets. In Guyana the main areas of production
are Canals # | & #2 Polders and the Soesdyke Linden Highway.

INGREDIENTS PROCEDURE

Make syrup using sugar,

Pineapple L water, spices and Lime juice ¥

Peel Pineapple and slice

STl 2219 desired
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,,EAVERAEE‘L‘RETAIL PRICES FOR PRODUCE FOR JANUARY FEBRU’AR)_L

. MARCH20 E MAIN URBAN MARKETS e _"—f.’.*j"‘ﬁ':,

Root Crops e =
ITEM Unit lan 12| Feb 12| Mar 12|  Jan 12| Feh 12] Mar 12
CASSAVA 5/KG zz0.9z| 21908 zzs08] z1908] 2z007] 22000
CoO0 SIKG 157.67| 15400 1s56s4] 137s0) 14131 13200
GINGER &/KG 762.67| B10.62| Boaoco| 772o0| aoasi|  7eeso
SWEFT POTATO S/KG 183.33| 18788 178m2| 1ss.m3| 19897 17248
YA S/KG 557.33] 493.17] 4ese7| sosazo| s11s0]  a3soo
Iam-17 Feb-17 Mar-17 lan-17 Feh-17 Mar-17
: ; 5
Viepetables —
=

ITEM Unit
lan12| Feb12| Mar12]  lan12]  Feb12]  Mar12
BORA SfRDLS 50,14 57.21 E0a3 18,14 51,07 47495
DOULAMGER (MC D60 | 5/PCL 129.17| 15000 181354  12083] ascool 13592
CARBAGE S/KG 240.17| 397.69| a7ssal 25107 asn7I]  439as
CAILAI OO S/RDILS 48 67 5F.58 53.47 as.a4 sa.a0|  smar
CORILLA S/KG 339.17| 39600 307e0] 29830 33es] 32154
CUCUMBECR S/TALC 35.26 58.72 4697 33.98 58.05 45.82
OCI RO S/KG 264.00| 29000 2ssoo0| 2142 269.92]  2600s
PAK CHOI S/RT 51.18 £1.86 BR.E7 47 .36 s
PLIMPEIN S/KG 137.50] 14489 13200] 132.00] 212354 1255s
SQUASH (MED) S/EAC 161.72| 19513 1ses2| 1sz.08| 19769 14708
PCPRER (SWELT) SPKG 74 44| masas| sss77|  7e3m3| 7maeaxl azar7
TOMMATOES 5FKG 3T8.88 457 .64 475,54 _3-3?.33 202,05 A1 A

~ — —
FRUITS - *T

ITEM Unit
lan-12| Feb-12| Mari12]  lan12]  Feb12] Mar12
LIRAE {RELI M) S/EAL 31,02 32,06 36,13 26,14 15,37 2513
ORANGES &/ CAC 3423 43.18 54.23 30.29 34.26 48 21
PAP AW &/EAC 460.00| 45231 47077 38636 37162 39385
PINFAPPIES S /FAL 29292 31231 3247 26111 26718 260.77
WATERMELON S/KG 18212 233.51 30067 18608  222.00  289.67
R CAMLIT [DFl."l'] Sll"Fﬂl_. 54 .55 5h. 57 501,51 53,00 56,013 51.534
COCOMNUT (WATER)  |S/EAC 12000, 130.00 1400 120,00/ 120000  111.67
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ROPROCESSORS -

Systems are already developed and soon to be ireptechto curb any resale of sugar supplied to |oead-
essors. This is according to the Marketing ManageGUYSUCO; Mrs. Roxanne Greenidge. All Ag

I

Processors will have to submit a profile of thegpective
businesses consisting of information such as Qtyaatio
frequency of sugar needed, Business Registratidq,
registration in Business name, location and sizenaf
kets, etc. Mrs. Greenidge further stated that i mba
future every bag of sugar supplied to local Ag
Processors will be tagged so they can be traced/lzerne
This measure as well as strict penalties for degesibill
prove to significantly deter unscrupulous procesdm
this illegal act of reselling sugar.

Several members of the local Agro-Processing Ing
attended this meeting including the president ef @uy ‘
ana Agro— processors Association; Mr., Rodwell Be

who indicated he would relate the new criteriariereiv
tinue to play a significant role in the manufaabgrof most local products and a continuous supgllypwno-

vide local manufacturers an opportunity to effegliivcompete against imported products and gettiogl
products into more export markets

CONTACT US FOR MORE INFORMATION

Email: newgmc@networksgy.com

Compiled and Edited by Hadoc Thompson

ing sugar from GUYSUCO to his Association membkis also stated that in moving forward sugar with-co




