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Mission Statement:

Facilitating and coordinating the
development of quality non -traditional

agricultural produce for export.
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EXECUTIVE SUMMARY

Nontraditional agricultural commodities exports for the yda, t6tddvalued at G&billion or
US$ @ million, an increaseexport volumeld®o from 2@1Of the total expo&81Mt or 5%was
exported by air representing a 22% increase from 2012. AdditRihditypr 958as exported by

seareflecting a 13%creasérom latsyear.

The Guyana Shiogs celebrated its first anniversary, sinae-bemmissioned, Gaetobet8, 202.
As the year started, more emphasis was placed on advertisements through the electronic and pri
media. The Guya Shop esponsored television amdio programs, and used the printed media to

make the public awargéseiistence

The Markigig Information Centre maintained its export brokerage service ari2bpexqpentd
documents; provided market facilitation and information disseminationrsendustakeholders;
and provided Hgrrorism registration via the US Food & Drug Adminmstreteemt@l @xporters of
food products to USA.

The Markegy Information Centodlected, stored and analysed export, production and price-data for non
traditional agricultural commodities, thereby, providing pertinent information to the policy makers and
relevanstakeholders. In 30GMCcollaborated tiFAO to execute the various stagesT@Rhe
Project entitled ASupport for the enhancement
Guyanao (TCP/ GUY/ 3401) W hetehwera sevenal dcgnsuitationsf andU S D
workshops hellnew web based database was designed and there was partial development of a surv

design for production data collection.

GMC continued to provide suitable facilities for the packaging of commaodities for expoR, for the year
Central Packaging Facility proc2g6til of produce, shipped to USA, BarhatigeaSt. Maarten

and Suriname. While Parika Agro Packaging Facility pedd@sskdroduce shipped to Barbados.

The Packhouse recorded a total of one hundregkastdpiments (103)inetytwo (92) by air and

eleven (11) by sea.

Agreprocessors are of paramount importance to the expansion-atitiesl \iatiwestry in agriculture
Duringthe year 2013, the Guyana Marketing Corporation maintained itsosgbipgwitha agro

processors. The corporation continued to provide technical assistapoecéssaggp aid in the

| Executive Summary
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development of their product labels, provided assistance in the sourcing of packaging materials, cre
market linkages among othié&es.Guyana shop contirtaebe the platform which enabled small Agro
processors to launch into the market.

Notably, in 2013pmeeeting and several visits were organized by BusiAgss Development Officer
involving Mr. Taufeek Ali; Managing Director of Packaging Center (Trinidagrioiceasdré\grioo

utilize plastic bags. Thirteen pgreessors attended thalimiteeting which was held on Jantrary 30

2013. During the meeting Mr. Ali explained the different products that are offered for sale by Packe
Center to the participants.

TheGMCO6s Mar ket and Enis ¢he primans rmeans offdmstingamarketn Sy ¢
informationlt provides an electronic database with information for producers, buyers and other interest
stakeholders. It provides vital information on production, marketing, price and much more.

Nizam Hassan

General Manager

| Executive Summary_
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INTRODUCTION

Guyana Marketing Corporation (Gigi@)government corporagiablishednder section 46 of the
Public Corporations Act, Cap @Bthé Laws of Guyahhe Corporatibasbeen working assiduously
over the years to promot e (ttiaditiond egri@ltuaiproducsto an d

Regional and Extra Regional markets.

The Guyana Marketing Corporation fAGMGYr&is s t he
primarily responsible for enabling the growth and development of the fresh and processed products s
Additionally, it is tasked with promotmxgpdmsion of agrisiness investment throughout Guyana, with
emphasis on maxingarports.

The countryds progression towards a more dive
from a ¢6facilitatordéd to an active player at
linkages between producerseapdrtersWhilst simultaneougifomoting adrusiness investment
opportunities that exist in théradional crops sector (all crops, with the exception of rice and sugar).

GMCO0s Key Functions

The agency assistsmersexportersagro processoasid other important stakeholders maothin

traditional agricultigattowith technical advice, assistance for sourcing supplies, harvesting, cleaning,
and facilitating logistical arrangements for exports. GMC also provides the Governmént of Guyana
recommendations on domestic agricultural policy and measures to increase and expand regional

international exports.
Organizationatructure of GMC

Within GMC there are several departmentsvavkitbgether in order to effectively and efficiently

achieve the corporationds mandate. These depa
A Market Information Centre
A Packaging Facilities
A Guyana Shop

A Administrati#ccounts

| Introduction



Guyana Marketing Corporation: Annual Report

Functional Structure of GMC

Guyana Marketing
Corporation

. Guyana Shop
Packaging
Facilities

Export Agriculture
Market Analysis Brokerage Business
Service Developmen

Service

Refrigerated Refrigerated
Trucks Containers

| Introduction _
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MARKET INFORMATIONKCENTRE

The Market Information Center (MIC) is ¢henfiormation foontraditional agricultural commodities.
It acts as the Ministry of AgricuMaeket Intelligence ortnaditional agriculture produce targeted for

exports markets and to promot@amgressors for the same.

Its core activity is to provide market and marketing information to farmers, -eupioitess, agri
investorsartdepr omot i on of Guyanads Non Traditional A
The Marketing Information Centrerfanmets@veral capacities including:

1. Gathering and disseminating market information

2. ldentifying and promoting the economic potergial raktraditional agricultural

products, based on the competitive advantagasaf Guy

3. Collaboratingith agencies such as NAREI, Plant Health/Quarantine, Pesticides Board,
etc., to have challenges in farming communities addressed more effectively.

4. Providing supportpiatential investarsegionally and extegionally who desire to

invest in Guyana

5. Training of farmers in arepssifharvest handling, pripexkaging and labelling, and

good agricultural practices etc.

| Market Information Centre _



1. Market Advisory

Market facilitation and information dissemination
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During 2013, the MIC continued to provide market informa}jf
stakeholders it serves. These included; farmerso0égssors BOX 1:
Exporters, Researchers, both private and public agépaesl Success Story: Market
overseas. Linkages

Linkages were created with several stakeholders. These in The Marketing Officers

Farmerse———  Exporter - . .
arme porters facilitated visits with

Mr. Lois Lark;

Dominican Investor

Farmerse———  Agrocessors

and coconut farmers in
the Pomeroon. As a
result of this market
facilitation between
the exporter and GMC,

the exportation of

coconuts commenced
in 2013.

Figure2: Marketing Officer attending to a client

FigurelY ¢ KNBS 2F Da/ Qa { SNWAOSa
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2. Promotion

TradeFairs/ Expositions

The Guyana Marketing Corporation organized
expositions during 2013. Through the Guyana sho I3

promotion events were held to sensitize the generpl
about its functions. In addition, the many value
products thate derived from some of the local agric| i
commodities were also promoted. Some commod
were targeted for the Expositions included:

a) Coconut

b) Honey

c) Pineapple
d) Cassava

The activities thva¢re held exclusively by the Corpoia
included:
1 Coconut Expositienthis exposition was h

outside of the Guyana Shop. This even

Guyana.

1 The Guyana Shop Anniverghlg Guyana shop

celebrated its first anniversary in October 2
mini exposition was held and involved partig
from producers whose products are shelved
Guyana Shop. This activity was also held ¢
its doa¥ at its Robb and Alexander Street Loc}

1 Emancipation Day Fair

In addition, the Corporation also collaborated with t
American Institute foroperation on Agriculture (1ICA)

Figure5: NAREI Open Day
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organize two exhibitions. These were:
1 Honey Exposition

1 Pineapple Festival.

Moreover, the Corporation actively participated

shows that were held in several regions of the
rangindgrom regions two to regions nine. These inc

1 World Food Day celebration at the N
Agriculture Research Extension Institute (N
MMA Open Day.

Rupununi Christmas Fair Figure6Y Da/ Q& . 220K I {
Essequibo Night

International Food & Drink Fest

Health Fairs which werammmgd by the Ministry of Health in regions four and five.
Linden Expo 2013

= =4 4 -4 A4 -5 -2

Caribbean Week of Agriculture Exhibition and Tradeshow

AgroMarketer Newsletter

Five volumes of the third Issue dBNE@

Bl
FP ey
5 ave %

| Agro-Marketer Newsletter |

S— i, AgreMarketer Newsletter were published
GIC STAGES SEIU ATIONAL Insids this issus:
PINCAPPLY FESTIVAL T

electronically during the reporting year. This
newsletter is another initiative taken by GMC to
sensitize the general public of the various
undertakings of the company.qubeerly

newsletters provided a brief publication of the
events and news of the Corporation for 2013.

Increasing the Export of Nondraditional Agricukure Produce |

Figure7: Extract of the Agro Marketer Newsletter
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a

Several field visitwere
BOX 2
conducted imacross the
. . in Guva Field visits were made to
various regions in Uy the following areas:
during 2013. These inclu
o 1. Mabaruma
visits to farms andjra 5 Baranabo
processing Industries. 1 3. White Creek
visits to thefarms were A erEiE
aimed at updating t 5. Suddie
production databas 6. Charity
Figure8: Field Visit . .
creating market linkag 7. Jacklow
between exporters, poter 8. Dartmouth
exporters and farmers. 9. Grant Bush
10. Mascondia
Conversely, the visits to 11. Winsor Castle
agre processing Industri 12. Golden Fleece
were done to creabarket 13. Canal #1
linkages between export 14. Canal # 2
and AgrO  processors 15. Parika Backdam
strengthen relationsk 16. Namerick
17. Den Amstel
between the Agr _
Figure9: -Field Visit 18. Mocha Arcadia
processors and GMC anc ,
_ 19. Herstelling
assist the Agprocessors 20, Laluni
in improving th 21. Kuru kuru,
marketability  of  the 22. Lusignan
products. 23. Victoria
24. Soesdyke/Linden
Highway
25. Bath Settlement
26. Rosignol
27. Black Bush Polder
28. Crabwood Creek
FigurelO: Field Visit 29. Linden
30. Coomacka

<
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4.  Agriculture Market Information System

The Agriculture Market Information System (AMIS) is managed by the Guyana Marketing Corpor
(GMC), the marketing agency within the Ministry of Agriculture.

Although this service was officially launched inQJuhe RO@istry of Agriculture, through the Guyana
Marketing Corporation has been maintaining various aspects of an agricultural marketing system for

two decades.

There are several components that make up the Agriculture Market Informatiose System. Th

components include:

A. PRICE COLLECTIONWholesale, retail and fgate prices of agricultural commodities are
collected from seven markets in Regions 1, 3, 4, and 5 daily or weekly depending on the ma
operation and major market days. This prcatioriois stored in BE&O AgriMarket Software
from where it can be retrieved for reporting or disseminatioBxugipissalso used to produce
graphs and charts for reporting purposes.

Guyana Marketing Corporation maintains a record of gricelsucdl aommodities from as far

back as 2004 and is widely used for analysis as well as to provide historical price trends for export

. . . culture Market
B. AMIS This is a SMS service that is used by exporters, f@8fers; 1, formation systcm\%
and even consumers for accessing current agrict TEXT 1 01 0 %

Market Information Service. The service is
MOA/GMC through DIGICEL.

does it cost?
The comt will e fve dallrs
(G55.00} VAT inclusive per
text meszage

com:
D[v:glm bile phon

Steps to take when

In 2013, there have bd&0 updatesione by the Guya )

Marketing Corporation.

retrievesdata relevant to a farm's produedioner details an * Figurell: AMIS Flyer
crop detailare recorded. There is alsomntbeitoring ana
forecasing of crops availalidg producer, location angantityproducedThe Marketing officers

|
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gather farm and farmer data for this system through field visits, outreaches and telepho

conversations with farmers.

D. COLLECTION OF EXF@RATA Collection and monitoring of exportstddibonal agricultural
commodities. This is used to observe trends of export from Guyana to regicgabreldd extra
markets. Information on the types and quantities of agricultural conoffexdéwdrancthe
Guyana Revenue Authority, Caribbean, AltineQuarantlten d GMC6s Packagi ng

well as from individual exporters with whom we have developed relationships over time.

|
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5. Export Brokerage Service

The corporation has maintained its export brokerage service to farmers, expprmrsesaodsagro
During 2013, two hundred

Comparison of Export documents

and sixty seven (267) prepared in 2012 & 2013

documents we prepared
250

and processed. Of thisg
figure, 71.5 % (191) wereg
for fruits and vegetables,#

200

150

while approximately 6% (16§ 190

of the documents were for =0 .:
the exportation of seafopd 0
Fruits & Veg Seafoods Other
and the remaining 22.5% 2012 206 54 36
2013 191 16 60
(60) documents were for the
exportation of othe Figurel2: Comparison of Export Documents that were prepared in 2012 vs 2013

commodities ush as,

jewelry and leather craft.

A comparative analysis of the export documents that was prepared in 2012 and 2013 revealed that
was a 7.5 % overall decrease in the use of the service.

In 2013seafoodcontributed greatly to the decrease imrntteernof brokerage documents when
compared to 2012. Conversely, there was an increase in the quantities of documents that compric
leather craft and jewelry in 2013 when compared to 2012.

During the latter part of 2013, the Guyana Revenue Aatsadtytsefficiency and is now requesting

two C72 forms rather than four.
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6. Market and Enterprise Information System

The website is the primary means of disseminating market information. This provides an electr
database with informat@nprodeers, buyers aratherinterestd stakeholderdt providesital

information on production, marketing, prrogchndorn@formation.

- . In 2013, clients continued to
Guyana Marketing Corporation

Market and Enterprise Information System

use the Market and Enterprise
Information System as a
means of accessing
information about the Guyana
Marketing Corporatiorll

services provided by GMC

and more can be found there,

‘ Guyana Shop

About Us Marketing

for example, Brokerage,

Market analysis, Agrsiness

Market Prices

Welcome to Guyana Marketing Corporation's (GMC's) Market and Enterprise
Information System.

Suyana Marketing Corporation e the ggency of the Minictry of sgriculture that
Figurel3: Screenshot of GMC Market and Enterprise Information System

development, Cold storage

} facility, —Market extension
Most Popular Pages on the GMC's Market and Enterprise
12000 Information System moreover we offer updates on
10000 daily prices etédditionally,
.i_ﬂsooo GMC©O s staff refer
b . .
5 6000 who either came in or
o
2 4000
2000 contacted us by telephone, to
0 the website. Theebsite was
I I R N R R B S updatedregularly;the dail
F GGG |
Q& ¢S N & & price data was updated every
bo \i\oo J\OIQ (QQ@ 0(,;, (96\ (‘Q\
N K (\
& Q,be* v ¢ & W Monday, Wednesday and
Figure 14
Friday.

|
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2013

e
2 Crates Brochure - erates,pd? Brochies Senkes

3 List of Exporters - wpdated expofers list - 209 3,00 (M laeos Moo,

4 Cold Storage Brochure - cold storage fzcilities pdf (Bochies S:nkes

5 Training Manuzl - waet 2rd we! emterpize developmert mamea! - firal pdf Tl Mak ik Foal e pre Dewkpmerh

G Pineapple - pireapple pdf (Media LbargFamers' Manal

7 Cassava - pests dizegses of 0355208 1 guyana odf Blochies Pert & Dheaes

8 Sesfood Exporters - seafood companies,adf (ke o Moo

9 standard Sanitation Operating Procedures - stardam saritation operating pocedwes pdf (1) !

10 Pumpkin - pests diseases of pumpkin in guyaea pdf Brciies et & Dieaes

728

2890

2811

2783

2580

2008

1711

1211

1162

1150

Figure 15

Figure 1p

Online Clients were
mostly interested in the
Board of Directors,
Packaging Facilities,
AgreProcessors,
Exporters arfearmers
Pages (See Igure
14). Furthermore, the
AgrePr ocessor so
Crates Brochure,
Exporters List were
among # mostly
downloaded fileSeg
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7.

T

Other Activities

US Food & Drug Administrat®eqistration

Nineteen10) registrations were done fo8 RiiExporters who wanted to ekpault products to the

USA as a result of new regulations instituted by US Food & Drug Administration

T

Seminars/Workshops/ Training

The staff of the Marketing Department participated in several seminars, workshops and training exer

which were either organized by the Corporation or other agencies.

These included:

1
1
1

Coconut Seminar organized by GMC and NAREI.

Agro Processorsd6 Forum organized by GMC
Workshop on FoBdfety Risk Analysis thatagardinated by thknistry of Health tigho the

Food and Drug Administration.

Cost of Production workshop hosted by the Guyana Office -Aimiécamenstitute for
Cooperation on Agriculture (IICA)

Writeshop to prepare the Proposal for Global Agriculture and Food Security Fund for Guyana
Supply Chain Management Workshop that was organized by Empretec Guyana. During |
workshop participants were exposed to the concept of Supply Chain management which invo
the implementation of cfosstional relationships with key customers atiagoredrvice.

The workshop focused on the improvements in performance from better management of |
relationship within the Supply Chain.

Better Process Control School which was jointly organized by the Ministry ofhidealth and
Ministry of Agriclatur

Three Marketing Officers participated and successfully completed the first ever Better Proc:
Control School offered in Guyana. Thlayfagrprocessing training seminar was aimed at
equipping local agooocessors and manufacturers with taatrglewvliedge to better satisfy

the export food standards foqpagcessed products.

|
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The training sessions were held at the Regency Hotel from F&ifu@&@183 Moreover,
the Better Process Control School provided practical applichiotedfStiaees Food and
Drug Administration education requirements for hermetically sealed low acid (food that he
natural pH of 4.6 or below) and acidified foods that are marketed in the United States.

|
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AGRICULTURE BUSINE®&EVELOPMENT

Duringthe year 2013, the Guyana Marketing Corporation maintained its strong relatienship with ag
processors. The corporation continued to provide technical assistapoecéssaggp aid in the
development of their product labels, provided assib&soairicirtg of packaging materials, created
market linkages among others. The Guyana shop continues to be the platform which enabled small .

processors to launch into the market.

1. Consultation with Agrprocessors

In 2013, discussions were hdldAgibprocessors. Advice was given to both prospective and existing

Agre processors.

In terms of the prospective- pgroessors, the guidelines for the establishment eparcésgmg
Industry, sourcing of packaging materials, raw matereta@tidn of labels constituted the main
consultation exercises. In relation to existingokgssors, consultations were mainly in the form of

sourcing packaging materials, improvements of product presentation and market linkages.
Assistance with&kaging Materials and Labels for agro processors

During 2013, the Guyana Marketing Corporation continued to work clgaelyesgbragnothe area
of packaging and labeling of their products. The corporation organized meetings withrdigth local and f
suppliers of Packaging Materials.

Notably, in January 2018geating and several visits were organized by BusiAgss Development

Officer involving Mr. Taufeek Ali; Managing Director of Packaging Center (Trinidad) Ltd and A
processorsha utilize plastic bags. Thirteerpgkgoessors attended the initial meeting which was held

on January 8@013. During the meeting Mr. Ali explained the different products that are offered for se
by Packaging Center to the participants.

At the end of the meeting, visits were scheduled between Mr. Ali and three participants who attende
initial meeting at their place of business. These included Juice Power, Guyana School of Agriculture
the Mangrove Womendés Group.

Emanating fronethmeeting and ongoing communication with Packaging Center (Trinidad) Limited is tt

receipt of samples of packaging materials which are continually being used as samples for both prosp

| Agriculture Business Development
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and existing Agrprocessors. In addition, linkages are dlgntinua

being created withackaging Center (Trinidad) alodl Agro

processors

Locally, the Corporation has also engaged |lseakrlppliers ¢
packaging materials. Brochures and samples of packaging
from the suppliers were also given 1{pragessors.

Further, new and emergingf@Qu®ssors in particular, contint
benefit from technical advice in relatenpi@paration of labels

their products.
2. Updati ng o-procesbb&®atabdsg r o

During the year 2013, the contact information for seve
processors was added to t h-e
processors encompassed processors of coconut oil, savory
snacks among otherhis included the product information fL
Extra Virgin Coconut Miladdition, the database was contint
updated during 2013.

3. Visits to Agreprocessing Establishments

During 2013, a visit was <co
visit was to identify areas of busipesgions within the industry
can be recommended for improvements and provide T

assistance to the respective business.

Notably, during the visit it was explained that the genes
business was with the production of Nor@uramkly, this busine

is producing a range of fruit juices and concentrates.

Il n terms of the marketing o
thatJet 6 s products are sold a

| Agriculture BUK

BOX 3
Success Story: Improved
Product Packaging
Currently, the Guyana
School of Agriculture;
one of the beneficiaries
of the initial meeting
with  the  Managing
Director of Packaging
Center (Trinidad) has
improved their porridge
mix product package
and is currently utilizing
the stand- up pouches;
an improvement from
the plastic bags which

was used initially.

2013
\
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Notably, the beverages alek inaquantities ranging from 25/7/

3785 mls (one gallon).
4. Creaton of Linkages

The Guyana Shop continues to be the platform throu

prc
In addition, th&larket Enterprise and Information S

new and established Agro ocessor s 6

(website) also provides information ep Agooc epsoduots,

and contact information.

t he Cor

shows, exhibition and events that were held solely

Further, t hrough
Corporation and in collaboration with the (H@A), Agro
processors products were showcastdpramoted eith

directly or indirectly.

In addition, the corporation also created linkages wit
business consultant and -Agnacessors to further aid in
marketing of their products. This linkage took the form @

introduction oktlConsultant to the Agrocessors.

As a result of ongoing discussions with sevepabéegsors
they were able to be licensed with the Food anc
Department. This has paved the way for the shelving

A

Agrepr ocessor s 6 ypna 8hbpand atherire
outlets. On this note mention must be made of Mr. Gord
Red

produCaemi eods ASal t ed

BMss ®nishad Canaeroa
Beef .

proprietor off h e

|Agﬂcuhd\\‘

\

BOX 4

Success Story Promoting

Business Development

A meeting was held with Ms.
Onisha Cameroon on February
4th 2013. During the meeting the
Agro- processor stated that she
is producing and marketing

salted beef to mainly villagers
from Haslington and
neighbouring villages. It was
further noted that her product is

usually sold in a plastic bag
without any label. Further her
business is not licensed.

Discussions were centered on
the wuse of an improved
packaging material with the
necessary labels. Ms. Cameroon
was informed that a number of
options can be considered which
included the use of vacuum
plastic bags, the use of primary
and secondary packages among
others. Further, the need for her
business to be registered by the
Deeds Registry, the Guyana
Revenue Authority to secure a
Taxpayers Identification
Number (TIN) Certificate and
the Ministry of Health to obtain
a Certificate of and Food and
Drugs department was also
underscored.

As a result of consultations with
the Guyana Marketing
Corporation, Ms. Cameron was
able to secure her necessary
licenses and is currently
supplying the Guyana Shop with
salt beef.

4

D a
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PRICE, PRODUCTIONND EXPORTRNALYSIS

Market Analysis provides infafrmation about prices, production, and exports to determine the
attractiveness and dynamics dfadtional agricultural commodities in the domestic and international
markets. Market Analysts collect, monitor and analyze the various ecaitiethiactadities within

the sector as it relates to price movements, export trends and production -leaditsoriai non
agricultural commodities, thereby providing useful information for policymakers and other rele

stakeholders.
A. Price Analysis

i. Vegetables

) There was also a genemductionin
Average Quarterly Wholesale Vegetable Prices at Selected

Markets -2013 vegetable prices Bourda marketThis
1232 was led bgecreasem the prices céirrot
fgg and squash which both fell by Td&tgh
oo | most of the other vegetable prices have
8283 : reducegdthese were fainyarginal.
200 - On the other hand, #werage wholesale
mgi price of vegetables increase@hatity
e et b ogzggaate Fapr?r::jte eRER | market over  the period 2EAP13.
mboulanger M cabbage mpumpkin W plantain @ tomato Notablyhe biggest increases were evident
Figure 16 in the prices bbulanger (20%ppi 53%)

and pak choi (23%Yhere were some
relatvely significant reductions at the sameinthekptices of ochro, squastpkamdain whidell by
42%, 280 andB3% respectively.
The most significant prezuctionat Parika Farmgate markeéreevidentn squash (29%), corilla
(27%) and carf@®%). All other prices have remained relatively stable.
Generally, there was a downrtveard exhibited in the prices of vegetePéakaOpengatenarket
Notablythere were significant decreases in the prices of squash (25%), corilld%g 2%, q@or¢8
(32%).Additionally, there was a 30% increase in the price of boulanger.

| Price, Production and Exports Analysi
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The general price tren&tabroek markatas similar to that of the other markets. The most notable

reduction wavident in the pricesqfiash which fell by 288iethe other vegetable prices remained

fairly stable.
ii.  Fruits
Average Quarterly Wholesale Fruit Prices at Selected The average wholesale price of
Markets -2013 .

450 _— fruits at Bourda markethas

400 .

350 4 generally declined The most
0300 T outstandingeclinenas evident in
$250 -

%“200 1 the priceof long lime (26%) while

1;8 7 there was significant increase in the

50 - price of apple banana (20%),

0 - : .
_ _ _ _ whereas, all other fruit prices
Bourda Charity Stabroek Parika Parika  AnnaRegina
Opengate  Farmgate remained stable.
Worange Mpapaw W pineapple mwatermelon There was an upward trend evident

Figure 17 in the prices of fruits Gharity

market Notably, the prices of

cayenne bangnsur fig bananand lemonhave increased B¥%, 50%nd 69% respectively.

Furthermore, there was a natediletiom the priceoforange (45%) and passion fruit (28%).

Most of the fruit prideBat Parika Farmgate markeith the major onlesing pgaw (25%) and

breadfruit (27%). Nevertheless, there were significant increases in the prices of sour fig banana (6

pineapples (24%) and sapodilla (27%).

Fruit prices Biarika Opengate marketve also eviderdbgreased relative to lasty@aices. There

were notabldecreases in the pricesrafnd lime (32%) andadlfruit (45%), whereas, there were

significant increases in the prices of sour fig banana (60%) and sapodilla (43%).

Overall, the fruit prices rextgbited a mixed trem&iabroek marketThe biggest increases were

recorded forcayenne and sweet fig banana ,(3@8p)e banana (24%nd mamey (21

%). However, there waegor reducti®m theprice ofsour fig banana (25%) and long lime (28%).
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li.  Seasoning

The average wholesale price of
Average Quarterly Wholesale Seasoning Prices at Selected Markets -
2013

seasoningellat Bourda markefThe
1200

major price decreases over the period
20122013 were for eschalleto{p
scallion2®6), hot peppef38%), wiri

wiri pepper (%8 and sweet pepper

1000

800

GS$/KG
[=2]
o
(=)

400

(21%). Seasoning prices have also
200

increased &harity markeilhis was

Bourda Charity Stabroek Parika Parika Anna Regina led by eschallot price which increased
Opengate Farmgate

significantly B and sweet pepper

Beschallot  Whotpepper M wiriwiri pepper B sweet pepper

Figure 18 (31%) All other seasoning prices
remained fairly stable at this market.

AtParika Farmgate marktte price of seasoningsfalsd@he most significeaductiongerethat of
eschallot (32%), scallion (6&29e&Yy (20%), hpppeand wiri wiri peppé8%o).
There were generadiguctions the prices of seasoning2asika Opengate markd&he greatest
decreases were in fhieces of eschall@8%), scallion (55%), hot pepper (44%), wiri wiri pepper (47%)
and celery (20%)
Generally, the priceseafsening fell tabroek markeotably, there were reductions in the prices of
eschallot (25%), scallion (22%), hot pepper (35%) and wiri wiri pepper (45%). There was also a no
increase in the price of ginger (23%).
There were mostly increasegravid the prices of seasoninewat Amsterdam markatotably,
there were increases in the prices of eschallot (27%) and sweet pepper (22%), whereas, there was a

reduction of 21% in the price of wiri wiri pepper.
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2 Root Crops

Root crop prices have also increased at
Bourda marketvhen compared to 201
prices with the most notable increase
evident in the priceedtio(20%). There
was also a 41% reduction in the price of
cassavarhe prices of the other root crops
under review have remained relatively
stable.
Of the root crops under revi€vhaity
market there wsamajoreductiom the
Figure 19 price of cassawvehich felby 236 when

comparetb the prices recorded for.2012

The prices ohostroot crops under reviewatika Farmgate markedvedecreased from 201

There was a 64% reduction in the price of cassava while there was a 28% increase in the price of edd

At Parika Opengate nkat, there was a significant reduction of 55% in thfecpesavevhile there

was a notable increase of 22% in the price of eddo.

At Stabroek markethere was raixedprice trend for root crdpstably, there was &odiécrease in

the price @fssava.

B. Production of Neraditional Agriculture Crops

The production of fruits and vegetables has generally increased. More specifically, the production of
coconuts has increased by 36% while most of the vegetables such as tomato, donag,pumpkin
squash and cucumber have increased by significant amounts. NotablyS¥ekechvesia eddo
production and increases the production of cassava and plantain.

The levels of seasoning production have increased with the most sighétoaindtepegper. There

was a significant decline in the production of round lime; however, there was an increased in the sup
long limes. Furthermore, watermelon production declined as a result of the heavy rainfall which aff
many of the otlerop farmers.
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