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GMC STAGES SENSATIONAL
PINEAPPLE FESTIVAL

The Guyana Marketing Corp
ration (GMC) continues to pa
the way for the continued d®
velopment of the local Agra
Processing Industry. This w
evident with the staging of ii-
Pineapple Festival outside t~
doors of its Guyana Shop. Th
event was the brainchild of tl
Ministry of Agriculture in col4
laboration with the Inter-American Institute for @xeration on Agricultur
(IICA) and sought to promote the diversity of thmouth watering frui
that's widely available right here in Guyana. Thgbaut this festival
which attracted the attendance of hundreds of garjmatrons, withessed
celebration of Pineapple. Con’t on Pg
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GMC’s Pineapple Festival staged to celebrate the diversity of this
succulent fruit

GMC TAKES GUYANA
SHOP TO

RUPUNUNI - LETHEM
The Guyana Marketing Corpor
tion by way of its Guyana Shc :
participated in the recently col e
cluded Rupununi Christmas F{§ - *
staged on the 21/12/2013. T
fair was organized by th

Lethem Market. Organizers of
the fair intended to showcase traditionally presdrioods, therapeutic
preparations and handicrafts. Food products as aglfresh fruits and
vegetables were also on sale and display. The tgeaf the fair accord-
ing to organizers was to establish new marketpé#oticipants particularl
those who apply modern techniques to process indigefoods and mat
rial. Some of these Groups included the Shulimabnélgs Group, Roc
View Community Group, etc. Con’t on Pg.
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About this
Newsletter

This newsletter is a bimonthly
bulletin of the Guyana Market-
ing Corporation. It provides
information and market intelli-
gence in non- traditional agri-
cultural produce for the local
and export markets. The newst
letter is aimed at strengthening
the information base of our
farmers, agribusinesses and
other stakeholders.

Increasing the Export of Non-Traditional Agriculture Produce
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There were cakes, juices, fudge, jams, jelliesgwijuice concentrates, s

| Manufacturing, Juice Power, Guyana School of Adtice, Pandama Wir

and many more.

¥ Minister of Agriculture Dr. Lesli¢

Ramsammy speaking at the festival
iterated his Ministry’s push to diversi/
the country’s Agriculture Sector. Thk

: security, but with nutrition security {
o wacrng Pspperocss i e e rspme e | WEI; €N@ADLIING Guyana to feed the o
tire Caribbean and once again become the breadbaiskee Caribbea
Region. Minister Ramsammy went on to state thatMi@stry Of Agri- | risererasireor. Leie Rammm ansicas represenaive o Goyaa
culture through the GMC is working with local agpoocessors to im-
prove the packaglng, Iabels and general presentatlmelr products

his organization will remain committed to workingthvthe Ministry,
% Of Agriculture to further develop and modernize tbeal Agriculture
A Sector. Mr. Garnett went on to add that over theryélCA has bee

“tion of profit is important to the all stakeholdénsolved in this pro
A gressing Sector.

ple festival was the most recent in a long lige @ot just to showcase all the different produlstg,to allow
the Guyanese public to witness how the qualityoofil products are improving in terms of packaging
presentation.

ups, pudding, pastries, salads, and finger foollispade from pineapplée.
This festive event included participation by selene@mbers of the local

ery, Amazon Caribbean Guyana Ltd (AMCAR), Sterlrgducts, Carnige

IICAS representative to Guyana who insisted duamgatement that

These monthly exhibitions at the Guyana Shop, atlwkhe pineapt
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GUYANA MARKETING CORPORATION'’S
AGRO-PACKAGING FACILITIES

These Agro-Packaging Facility are the only two approved packaging facilities
for fruits and vegetables in Guyana. These Packaging Houses facilitate the
processing of fresh fruits and vegetables before exportation

LOCATION 1 COST TO USE FACILITY LOCATION 2
Central Packaging Facility $- Guyanese Dollar Parika Agro Packaging Facility
National Exhibition 20ftContainer-$10,000.00 Mora, Parika
Complex, 40ftContainer-$13,500.00 (Behind the Neighborhood De-

For More Information contact The Guyana Marketing Corporation

Tel: (592) 226-8255 ; 227-1630, 225-5429, Fax: 227-4114




Agro — Marketer Newsletter

DECEMBER MONTH
EDITION 2013
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Other participants came from surrounding areasutiof Annai
from Northern Rupununi, Awarwanau in Southern Rupu
Karasabai from South Pakaraimas, Parishara andudasd Centra
Rupununi.

The Guyana Marketing Corporation upon request rie:nlnspon_
sorship for this event by printing a Digitally P Banner for th = s‘§§=
Kanuku Mountain Community Group. The Group now psses &= :
high quality banner that will showcase their graiguture promoE -
tional events. The Group was also presented wityaGa Shop T i it
Shirts all compliments of GMC.

Moreover, several sample packaging materials imefuglastics

GMC’s Marketing Officer presenting Senor Rep. from the Kaanuku

plastic Bags, pouches, fruit nets and seals we® diktributed t Mountains Group with Promotional Banner

the Kaanuku Group. Agro processors who participatetthe fairi
were able to view this alternative packaging medianseveral o
the products they presently manufacture includiregggrved food
and therapeutic preparations.

122

In an effort to showcase the diversity of locallyamafactured
™ __+m products a value added presentation was erectédltbeved pa
o trons to purchase all that was available at thea@ayShop booth.
& | Products that were available for purchase includias, Jellies,
BN Fruit Concentrates, Seasoning Sauces, Preserveid iy,
" Achar, Pepper Sauces, Pinacolada Mix, Pie Filli@yava

Cheese, Plantai
Flour, etc. Patrons had the opportunity to not cseg but in/
spect local value added products that were notablaiin their
respective locations.

A section og the crowd at the Rupununi Christmas Fair—Lethem 2013

This festive Fair has become a budding traditieaiing a
ideal medium for showcasing local products, foodd ather
creative crafts. The Fair, which started as a @has Food Fair| e

is no longer limited to just food products. Dueth@ growing| i
success of the fair it will now be an annual evamd will con-
tinue to showcase handicrafts and hand-made jewedke well
as traditional medicines and cosmetics, along &gho proc
e ssed food products

| Marketing Officer interacting with patrons during the Rupununi Christmas Fair—Lethem 2013
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COLD CHAIN SERVICE

Transportation and Storage of Fruits & Vegetables a
refrigerated environment is now easy with theiyana
Marketing Corporation’sCold Chain Service.
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improve the Post
Management of No
ditional Agricultural
roduge.

For safe and secure storage and transportation ofly tem-
perature-sensitive cargo. Contact the Guyana Maikegt
Corporation; increasing the export of Guyana’s
non-traditional Agricultural Produce.
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The Guyana Marketing Corporation in a committed effort to fully build the capacity of its staff attended a

Supply Chain Management Workshop staged by the International Trade Centre (ITC) in the cooperation
agency of the United Nations Conference on Trade & Development (UNCTAD) and the World Trade Or-
ganization. The ITC introduced this Modular Learning System as an effective tool for quality training in Pro-
curement & Supply Chain Management. This new business model is introduced in Guyana by EMPRETEC

with  specially trained lecturers/ |

consultants recognized by the ITC,
to conduct training in the relevant
learning areas.

This interactive workshop was de-
signed in such a unique way to intro- g
duce the concept of Supply Chain
Management and the benefits of im-

Plementmg this process concept. In Participants at the Supply Chain Management Workshop

the business environment today

management recognizes that the ultimate success of an organiza-
tion depends on the ability of integrate the organization’s network
of business relationships in a mutually beneficial way. The manage-
ERSTANDING THE ment of this network of relationships is Supply Chain Management.
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Successful Supply Chain Management requires cross-functional in-
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BOURDA RETAIL STABROEK RETAIL
ONIT 2013-10 2013-11 2013-12 2013-10 2013-11 2013-12
CASSAVA 3G 160.29 160.42 13322 135.67 126.5 132
EDDO 3G 216.85 203.5 185.78 207.17 165 174.63
PLANTAINS G 24514 2695 31044 231 253 292 88
SWEET POTATO G 183_86 187 212.67 1595 159.5 184.25
YTAM IKG 557.33 550 620.4 660 0 528
GINGER SEG 0 1320] 1135.53 1650 0 1187.08
CONDIMENTS - - \f Z
& SPICES BOURDA RETAIL STABROEK RETAIL
UNIT 2013-10 2013-11 2013-12 2013-10 2013-11 2013-12
CELERY $KG 1210 99C| 1115.71 1155 726 1037.67
ESCHALLOT $KG 410.67 374 403.33 425.33 366.67 399.67
PEPPEER. (HCT) $KG 405.43 689.33] 57811 385 621.5 590.25
PEPPER. (SWEET) IKG 1162 .86 885.5 957 1210 880 927.14
PEPPEE. (WIRI WIRI) $/PT 248.57 286.67] 277.62 216.67 250 311.67

VEGETABLES
BOURDA RETAIL STABROEK RETAIL
CONIT 2013-10 2013-11 2013-12 2013-10 2013-11 2013-12
BOFRA $/BDLS 1345 4538 44.07 3633 45 163.25
BOULANGER (LG) $/PCL 0 200 460 20833 15533 158.17
CABEAGE 3G 540.57 445 5|  400.07 630.67 405.78 398.75
CALALOO $/BDLS 50.71 52.13 54.44 47 52 50.5
CORILLA 3G 377.14 474.83| 386.22 355.67 51333 376.75
CUCUMEBER $/EAC 40.69 30.25 2464 4258 34.44 2625
OCHEO 2475 200.44] 253 24933 200
PAK CHOI 48.25 54.44 €16 56.44 54.5
PUMPKIN 17325 174.57 14667 1565 163.63
SQUASH (MED) 210 12333 205.33 185 150
TOMATOES 51333 41617 765.11 537.78 360.38
FRUITS & L s
BOL'RD A RETAIL STABROEK RETAIL
CONIT 2013-10 2013-11 2013-12 2013-10 2013-11 2013-12

LIME (ROUND) $EAC 28.79 32 34.83 55 27.75 2717
ORANGES $EAC 40.81 3825 3872 35.56 36.5 36.15
PAPAW $EAC 408.33 3625 37741 370 350 356.25
PINEAPPLES $EAC 342 .85 31333 31071 30€.11 280 2875
TANGERINE $EAC 0 40 375 40 0 30
WATERMELON 3G 234 .67 2145 198 242 209 176
COCONUT (DRY $EAC 56 58.33 53.65 54.44 57.5 55
COCONUT (WATER] $EAC 150 C 11e11 0 0 0

8



At | Agro- Marketer Newsletter |

| DECEMBER MONTH Yy
=4 EDITION 2013

movs {Npy's )M

e w !

Ny ' o ¢
Y )

87 Robb & Alexander Streets Lacvtown. Georgetown

Telephone MNos: 227-2006, 226-8255, 2271630
E-rmail: info@newgmc_.corm Web Site: www_newomic._.Ccorm
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CONTACT US FOR MORE INFORMATION

Guyana Marketing Corporation
87 Robb & Alexander Streets,
Lacytown, Georgetown
Tel. No: 592-226-8255
592-226-2219
592-226-9599

592-227-1630
592-225-7808

Email: newgmc@networksgy.com

Guyana Shop
Tel.592-227-2006

We’re on the Web at

Www.newgmec.com
www.agriculture.gov.gy

Compiled and Edited by Hadoc Thompson
Contributing Team:

Marketing Officers of Guyana Marketing Corporation




